Getting Your
Feet Wet with
Social Marketing

Simple Steps to
Success using
Social Marketing

Jack Wilbur,
Social Marketing Consultant
Utah Department of Agriculture and Food
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Starting Point
Personal Behavior Change

m Have you ever made a sustained lifestyle
change?
hat?

hy?

hat was the tipping point?




Social Marketing Defined

. Social Marketing is an WHEN YOU'RE WASHING YOUR CAR IN
lﬂtegrated marketlng THE DRIVEWAY, REMEMBER YOU'RE
Communication NOT JUST WASHING YOUR CAR

IN THE DRIVEWAY,

approach to promoting
behavior change that
benefits individuals or

y Behavi0

soclety.

Sellin




Behavior Change Process
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Integrated Marketing
Communication

m Combine communication approaches
® Advertising
= Public Relations

m Media relations

Y
m Newsletters % @

m Existing mediums

m Water bill stuffers, point of sale, etc.

= Community-based approaches
m Speeches/Public meetings
m School presentations, other educational venues

m Displays



IT°S ALLL. ABOUT BEHAVIOR
CHANGE

Eat 5 fruits and vegetables a day.
Buckle your seat belts.

Pick up after your pet.
Mow high and let it lie.
Plant native plants.
Turn off water while brushing your teeth.
Water in the early morning or late evening.

Install low flow shower heads.



Commercial Marketing concepts

m The 4 P’s

® Product

m Price

i

m Place
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® Promotion

m Soctal Marketing “Sells” Positive Behaviors



Why Social Marketing is Harder

NJ AGRICULTURAL EXPERIMENT STATION

We ask people to . . ..

COOPERATIVE RESEARCH & EXTENSION

pa, Ph.D., Monmouth Cou

is a Rain Garden? A summer start will work but you may need to water the
plants more often until they are established. The first
en is a landscaped, shallow de important step is to observe your property during heavy

1in and snowmelt to be collected and seep natu-

rains, noting where puddles are forming
not draining well, and where runoff'is flowing
from the downspouts. Next pi

rally into the ground. This helps recharge our gro
ter supply and prevents a water quality problem called

are an important way to make our cities and ne:
hoods more attractive places to live while enhancing
ecological health

Benefits

Having a rain garden in your landscape will reap much

morethan whatis easily visible. Duringa heavy rainstorm

much of the water quickly hes into streets from side

walks, parking lots, and lawns. It then

stormdrains and eventually ends up in local water bodies. 4
What you don’t see washing away ] \ d rain gardes
pollutants such as pesticides, fertilizers, and petrochemi- es the impe

cals, which may have accumulated on lawns, driveways

and streets. A shallow depression in the lawn to capture .
stormwater allows this water to penetrate and move into Selection

the ground instead of running off and down into the
stormdrain. As the captured water slowly percolates into
the ground. pollutants are filtered out, nutrients are used
by the plants, or pesticides are broken down by microor-

ardens can be located near downspouts to intercept
only roofrunoff, placed tocollect water from lawn and roof,
or along driveways and sidewalks. The topography of
your property and where runoff flows will help determine
the exact site. Locate an area without existing ponding
with a slope between 1% and 10% that is at least 10 feet
from the house foundation. Area should not be directly

awn,
more water to soak i ground.

are landscaped, they add beauty

habitat for birds, butterflies. and beneficia

over a septic system. Good soil drainage is important.
Determine how fast the soil drains at your site by doir
percolation test. Dig an 8 inch hole and fill with water to
saturate soil. Once water has drained, refill with water, If
. Getting Started holecompletely drains within a few hours, youare assured
the area is suitable. Full sun or partial sunlight will allow
widest selection of plants, but part shade with the proper
plantmaterial will also work (Diagram 1).




ocess

The Social Marketing Process Outlined in Four phases.




Social Marketing Process

B Define the issue and the actions
® [ssue—what’s your goal?

= Actions—What do you want done?
m Behavioral (what you want people to do)

m Structural (what sponsors need to do)

NATURAL WATER
for Your Garden

Rain barrels are a perfect fit with natural
yard care. Building healthy soil,
planting right for your site, practicing
smart watering (making every drop count
and watering from rain barrels when you
can), thinking twice before using

cing natural lawn
f gardening the Seattle




Audience

m How can you group, or segment your audiences?
® Demographics
m [nterests

m Affiliations

= audience research + Diffusion of Innovation

ADOPTERS’ CATEGORIES
BASED ON INNOVATIWENESS

m Who do you target First?
B [nnovators
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= Change agents
= Opinion Leaders o ., e

Adopters  Majority Majority Laggards
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Campaign

m [ecarn about your audience
m Test Messages and concepts

m Use and Integrate Marketing approach (Media
Mix)
m Mass media
= Community based approaches

® Earned media (news media)



Evaluate

m What?
m Process
= Outputs

m Outcomes

m Measures
® Did people recetve the message?
® Did they learn something?
® Did they take action?
® Did the actions spread (diffuse)?



Ways to Make Social Marketing a
little easier

m Give people something simple to do

m Make it worth their while

® What’s in it for me? (Benefits)




Ways to Make Social Marketing a
little easier

m Partner
® Agencies
B NGOs
B Businesses

= Community groups and members



Ways to Make Social Marketing a
little easier

B Audience research
m What already exists?

® What do you need to learn?

12. For this question, answer likely or unlikely for each price range to
indicate your interest in purchasing and installing arain barrel. - $20-$50

O Likely

W Unlikely

O No Reply
O Missing (No Value)




Ways to Make Social Marketing a
little easier

m Target messages and media efforts to your
audience
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Ways to Make Social Marketing a
little easier

m Test messages from other campaigns/locations

ducts
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http://www.epa.gov/nps/toolbox/
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Use Vivid Communication

B Humor ‘

TRy N
[ Shgck erlshlng won

make it so.

L] COlOfS Conserve water now.

B Emotional

WILSON THE WORM AND LOLA THE LADYBUG SAY:

WA







EPA Region [I—New Jersey
Stormwater Management In




Program Actions

Training for:

Master Gardeners,
Nursery growers, landscapers

Parks and grounds maintenance personnel

Fact sheets
Design Manuals

Self teaching PowerPoint lessons




Program Actions

Middle school ecology curriculum
Construction of demo rain garden

Bio-resource Engineering curriculum at

Rutgers now teaches rain garden design
Website

Media relations




Impacts

m 260 + landscapers, nursery operators, etc,
trained

m 180 + master gardeners trained

® Resulting in construction of five demo rain gardens

m Fstimated to handle 125,000 gallons of stormwater
runoff/year

m 125 Middle school students educated



Thank You!

Jack Wilbur
(801) 538-7098
jackwilbur@utah.gov

Getting Yofir Feet Wet Free Electronic Publication!:
with Social Marketing

Utah Department of Agriculture and
Food Website

http://ag.utah.gov/divisions/conservation/
documents/GettingYourFeetWet.pdf

Jack Wilbur
Utah Department of Agriculture and Food
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